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MAFINDO (INDONESIAN ANTI HOAX COMMUNITY)
- A Community that was founded on December 2016

- Our mission is to fight fake news, and to empower people on how 
to use social media positively. Coined “TurnBackHoax” slogan.

- A Nonprofit, Independent & Neutral

- Using Crowdsourced & Crowdfunded Efforts

- Presents at 12 cities nationwide, more than 200 active volunteers

- We have 3 (three) group discussions on Facebook, with more than 
100.000 members. And pages on Facebook with more than 
150.000 followers. 

- Since July 2017, we started Mafindo Office, with full time 
professionals and full time factcheckers to complement the 
volunteers efforts.



INDONESIA AT A GLANCE, 
WHERE A COMPLEX COUNTRY MEET SOCIAL MEDIA 

Indonesia has 1340 ethnics, 

746 local languages, 5 major 

religions and many instillers 

of faith.

Internet Users

132 mil out 

of 252 mil 

population 

Mobile 

Internet Users

93 million

Facebook: 70 mil

Instagram : 19.9mil

Youtube : 14.5 mil

Source : APJII Survey, 2016



PROBLEMS ASSOCIATED WITH FAKE NEWS IN 
INDONESIA (1)
1) Horizontal Conflicts (Disturbs Racial Harmony)

- Several holy places burned by a hoax-driven mob at 
Sumatera 2016

- A man was killed believed as child abductor by a 
hoax-driven mob at Kalimantan 2017



PROBLEMS ASSOCIATED WITH FAKE NEWS IN 
INDONESIA (2)

2) Discords Between Families and Friends

3) Health Issues: People quitting medical procedures just to follow 
wrongfully alternative medicine found in the Internet

4) Financial Issues: People are being victims of money gome/Ponzi 
scheme that are using social media



WHY IN INDONESIA HOAX VERY EASY TO 
SPREAD?

1. Low literacy

2. Polarization because Politics and Ethnics/Religious Issues

3. Partisant Media – (The effect of Media 
Conglomeration) People Leaving Some Mainstream Media, 
and Falled into Rogoe Online Websites



HOW OUR COMMUNITY FIGHTS HOAX (4 PILLARS)

1. HOAXBUSTING/FACTCHECKING

2. PUBLIC CAMPAIGN AND 
LITERACY EDUCATION

3. ADVOCACY 

4. CONVENE PEOPLE FROM 
DIFFERENT ETHNICS/RELIGION



HOAXBUSTING/
FACTCHECKING

Using Facebook Groups, 
Crowdsoursing/Crowdfunding more than 100 
thousands participants.

FORUM ANTI FITNAH, HASUT, DAN HOAX

INDONESIA HOAX COMMUNITY

INDONESIA HOAX BUSTER

Site www.TurnBackHoax.ID

and Web/Mobile Apps 

Data.TurnBackHoax.ID (under 
development) 



OUR PARTNERS AND ONGOING

MAFINDO

SOCIAL MEDIA 
ENTERPRISES

PRESS COUNCIL, 
JOURNALIST 

ASSOCIATION

MINISTRY OF 
COMMUNICATION 

AND INFORMATION

INDONESIAN 
CYBER MEDIA 
ASSOCIATION

COMMUNITIES



CLEARING HOUSE ON SPECIFIC TOPICS

Anti Corruption with KPK/ICW

Anti Radicalism with Peace Activists

Health Issues with Indonesian Physician Association 
(IDI)/Cancers Foundation (1)

Financial Issues with Financial Services Authority (2)

Regional Based (Hotbeds) that have potential horizontal 
conflicts
(1) Already in talks
(2) Planned



PUBLIC CAMPAIGN AND LITERACY EDUCATION



PUBLIC CAMPAIGN ON SEVERAL MAJOR CITIES’S CAR FREE DAYS

Jakarta

Solo

Surabaya

Semarang

Bandung



FIGHTING HOAXES WITH GOOD NEWS/STORY

oMany Communities have 
“hidden’ inspiring stories

oFill the social media with 
good, inspiring, 
collaborative story from 
different communities 
nationwide



PUBLIC CAMPAIGN, WONOSOBO, CENTRAL JAVA,11-12 AUGUST 2017



CONVENING

BREAKING ARTIFICIAL 
WALL CAUSED BY 
FAKE NEWS





THANK YOU
SEPTIAJI EKO NUGROHO

Septiaji.nugroho@gmail.com
+62 899 060 6000
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