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Our mission

To facilitate two-way connection
between Government and citizens
through feedback and engagement
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Examples of Government engagement efforts

FORWARD (56)

Since 2022, the Government has engaged more than
200,000 Singaporeans to gather views on their
aspirations for Singapore’s future.

v
Guide policy recommendations on our social compact

MINISTRY OF
DIGITAL DEVELOPMENT
AND INFORMATION

National Day Rally 2024

Share your thoughts on Prime Minister Lawrence Wong's
National Day Rally speech!

Stand a chance to win a $5 NTUC Fairprice e-voucher™.

Tap on the button below to complete the survey.

The Government engaged members of
public nationwide to gather their views on
National Day Rally announcement.

.

Gather sentiments on the various
measures announced and facilitate

S’poreans invited to share views on
Budget 2023: Strengthening social
compact and building resilience

Government conducts pre-budget and post-budget engagements.

N W conversations, providing Singaporeans an
Pre-Budget: Gather ) P OStt'Buddget ?a_thg" Gt opportunity to seek clarifications and
suggestions on support for sentiments anc exp'ain BUcge voice their concerns

different groups of society initiatives



Our Team

Tan Kiat How Rahayu Mahzam Eric Chua Patrick Tay

Chairman, REACH Deputy Chairperson, REACH Deputy Chairperson, REACH Deputy Chairperson, REACH
Senior Minister of State, MDDI & MND Minister of State, MDDI & MOH Senior Parliamentary Secretary, MCCY & MSF Assistant Secretary-General, NTUC

Supported by:

REACH Advisory REACH Youth REACH Alumni

REACH Team Dol Advisory Panel Network
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Formerly known as the

REACH Advisory Panel

E.g. of sectors on the panel:

REACH Supervisory Panel,

the

Panel comprises 35

members representing

diverse segments of

Singapore’s community.

Ro|
Provide advice on REACH's engagement mitiatives

e of the REACH Advisory Panel

Provide insights on ground sentiments related to the sectors

they represent
Expand REACH's network with their community

2 REACH BUDGET 2024

Date: 2 March 2024, Saturday )
Time: 11am - 12pm
Venue: Fernvale CC, Level 1, Community Plaza
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Budget talk show with SPS Rahayu (REACHDyChair), Mr He Ruiming (Key
Opinion Leader) and Mr Howie Lau (Tech rep)
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LP in collaboration with Mr T Thambyrajah (Indian community rep)
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Engagement with F&B owners in collaboration with
Mr Mustaffa Kamal (F&B / Business rep)




REACH Youth Advisory Panel

Formed n 2022, the current Panel comprises 19 youths from our local universities, polytechnics, Institute
of Technical Education (ITE), arts mstitutions and self help groups such as MENDAKI and SINDA.

Role of REACH Youth Advisory Panel
* Offer insights and perspectives on nationalissues that are of interest to their peers
 Partner REACH to co-design and execute youth-focused projects and mitiatives

CHARLOTTE

REACH YOUTH ADVISORY PANEL

Social media vox-pop series REACH Brown Bag & Learning Journey
hosted by youth panel members on National Identity and Nation Building

MEMBER

Inaugural Poly-ITE Forum initiated by panel members Ms Sabrina Eng (University rep) moderating a dialogue



So, how do we listen
to our citizens?



Dialogues and Focus-Group Discussions

REACH provides a conducive environment for deeper conversations between political

office holders (POHs) and participants on key national issues, such as cost of living, job
security, and social mobility.
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Interactive Theatre Trying out different engagement formats



Listening Points (LP)

REACH conducts both in-person and digital polls to
get an in-depth understanding of Singaporeans' views
on key issues.

To engage our target segments, we collaborate with
various partners, 1ncluding community groups,
corporates and digital platforms, to push out our LPs.

Engaging niche groups helps the Government gain a
nuanced understanding of how issues impact segments
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E.g. of community groups reached:

TTerms and Conditions apphy
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<« % REACH Telegram G6 : \
Interactive Telegram chats

REACH Singapore

O Topic P

On 17 Sept (Tuesday),

 Two-way feedback channel to get an immediate

" thi l " he Mini fM w
sensing from citizens on their views on hot button o T e

; . 2Q 2024 Labour Market
nat|0na| ISSUES Report that foreign-owned

firms, who make up 20% of
firms in Singapore, employ
60% of Singapore residents
« Nurturing communities of regular contributors Pt i
earning jobs, which are those
who earn a gross monthly
income of above $12,500 and
fall into the top 10 per cent of
income distribution. Overall,
these firms provide jobs for
nearly one-third of employed
7 chatgroups residents.
The move to release the
numbers - a first for MOM
— comes amid persistent
anxieties from some quarters
around job prospects for
locals.

> 600 contributors

Open three times a week

® What are your thoughts
about the figures reported
by MOM? What more can be
done to ensure quality jobs




Singapore Model
Parllament

SMP enables youths to better understand
how the Government balances public
feedback and mterests of different
stakeholders m designing policies, as well
as experience the ngour of debating
nationalissues m Parllament.




Other modes of engagement

We also experiment with different modes of engagement — such as tapping on social media platforms

or having radio talk shows in the heartlands, to reach out to Singaporeans who may not be able to
participate in traditional dialogues and focus group discussions.

FB Live series on Green Plan 2030 Webinar conversations on Forward SG  Video making challenge  Podcast recordings P_?zfl?;?(e/r:;;‘:g;z r?nn
|

How do you nk.. care Q
of your mental health?

¥ s hardibeing alyouth isn’t

R W+
: _ Integrated engagement on social issues (radio talk show,
YouTube video series Outdoor radio talk shows on Budget newspaper article, comic strip.e  -LP and dialogue)
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[ Telegram Chat Groups

600 Contributors

13 Digital Campaigns

155,000 engaged

In 2023, REACH engaged

>230,000

Singaporeans 49 Listening Points

73,000 reached out to

62 Dialogue and Outreach sessions

4,000 engaged




Connect with us on Social Media

f (

@REACHSingapore ~ (@REACHsg/(@reachsgcomics @REACHSingapore @REACH Singapore

 Key REACHsocialmedia channels that share:

Info about dialogues &LPs * Connect with * Engage with job

REACH comics youths seckers and PMETs
Post-event wrap up * Ride on trends to * Targeted outreach
provide practical for e-LPs
and hght-hearted

content

Public consultations

Cross-posting of nformation from other
agencies (1... Fight agamst
Dengue/Budget)
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