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Sunset at Mount Cook, New Zealand
Photograph by Andrew Buay 2013
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After crossing the DIGITAL DIVIDE we are now facing the unintended Singtel
consequences of the DIGITAL CHASM
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After crossing the DIGITAL DIVIDE we are now facing the unintended Singtel

consequences of the DIGITAL CHASM

8-12-Year-Old Singaporean Children Involved
with Cyber-Risks (%)
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Digital Citizenship & Online Safety a Key Social Focus Since 2013 Singtel
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Taking a Holistic Approach to Digital Inclusion: Singtel

$8m invested in Digital Citizenship Programmes across Singapore and Australia since 2013
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Tracking our Impact «oo

Singtel

Among Children Who Participate in #DQEveryChild

I 13% increase in DQ l 18% decrease in cyber-
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Singtel volunteers helping students with the DQ World programme



Singtel

Global Framework & Coalition in Digital Intelligence:
Comprehensive lens on technical, cognitive, meta-cognitive and socio-emotional competencies

Common Framework for Digital Literacy, Skills and Readiness
A nevtral and importial plotform that aggregates leading
Ideas, knowledge ond practices around the world

DQInstitute o

-
. o
e =R o ifn
ua = = =- o STE
g e DG : o iy
s @ = AL e .
OF o “ e = S YER
h . v -3
0/, =] i
L] B
EA . ° =
per. O Micreact
T

Civic Use of Technology

Working Group for establishment of global
adaptable framework for Diqgital Literacy, Skills

and Readiness

IEEE, DQ Institute, Singtel, SkillsFuture Singapore,
Varkey Foundation, City Of London, lowa State
University, Turkcell, British Telecom
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Singtel Future Makers Social Innovation: Singtel
Leveraging DIGITAL to “bridge” basic needs like affordable education,
health care and social services to the vulnerable and disadvantaged
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Singtel

FUTURE
MAKERS

Helping social impact start-ups and
entrepreneurs do the right things,
by doing things right
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Key Insights and Learnings Singtel

* Need for holistic approach to the topic of “digital inclusion”.

* Certain segments like youth and children need multi-stakeholder
approach involving the child, school, teachers and parents.

* lgnorance of “guardians” can contribute to the negative consequences.

* Lack of common standards and structure to the holistic topic of “digital
intelligence” means efforts are fragmented and could be missing critical
parts of the equation.

* Need for multi-sectoral approach and collaboration.

* Ability to measure the impact of the efforts. o



Singtel

It’s about Touching Lives. Make a Difference.

Disclaimer: This material that follows is a presentation of general background information about Singtel's activities current at the date of the presentation. The information contained in this document is intended only for use during the presentation and should not be disseminated or distributed to parties outside the presentation. Itis
information given in summary form and does not purport to be complete. Itis not to be relied upon as advice to investors or potential investors and does not take into account the investment objectives, financial situation or needs of any particular investor. This material should be considered with professional advice when deciding if an
investment is appropriate.



