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1. Country at a glance

GDP per capital (USD) : 1,908 (2013)

Population (mill. pers.) : 89.7
(2015)

Rate of rural population (%) : 67.8
(2013)

Labour force (mill. pers.) : 53.2
(20153)

[Labor informality (%) : 62.5
(2013)

Rural poverty rate (%) : 14.1 (CPI updated)
(2012)

Urban poverty rate (%) : 4.3 (CPI updated)
(2012)



2. Concept of social capital

 Social capital refers to the relationships that a
family (or household) has with relatives, friends and
other associates that can be used in times of need
or to exchange information (Isham et al., 2002).

e According to Isham et al. (2002), social capital can
be divided into “bonding”’, bridging” and “linking”
social capital.

- Bonding and bridging social capital refer to
personal interactions with people of the same
social class (horizontal interactions);

— Linking social capital refers to vertical
interactions, for example relationships with
people in power.



3. Data sources

« Panel data of the Vietnam Access to Resources
Household Survey

e The survey has been carried out in even years,
since 2002

« Sample size: 3000 households in rural areas of 12
provinces, of which 2000 HHs are reinterviewed
(panel data).



4. Bonding and bridging social capital

Participation rate of HHs in formal group

(%)
Household HH head Food Expenditure Quintile
has at least 9nd 9nd
one member | Mal | Femal | Poore | poore | Middl | riche | Riche | Tota
of ... e e st st e st st ]
38.
Any group 1| 85.1| 85.8| 87.7| 87.9| 88.2| 87.5|87.4
C.Party 9.3 7.8 4.3 5.3 7.6 12.7| 15.0| 9.0
18.
Youth union 8 11.8 12.6| 17.4| 19.0| 20.2| 17.5| 17.3
Women's 60.
union O 49.3| 56.6| 5b8.4| 5H7.7| 59.5| 5b6.1| 57.7
Farmer's 45.
union 21 18.7| 45.6| 43.2| 36.6| 37.0| 34.5| 39.4




Characteristics of groups and group membership

(%)
Group meets Member almost always

monthly at least participates in Annual

Vear (%‘}ear meetings (%) (fggo

2008 2010 Year 2008 | Year 2010 VND)
C.Party 84.21——3%7.4 94.3 —88.1| 144.0
Qﬁﬁ)l _‘_A}éﬂz"%ion 55.4T—45.2 5.2 75.8 12.0
ESe (oY s BN 32.9T—25.5 62.3—69.1| 12.0
%if)er%ﬂﬂ's 28.2T—18.1 63.2L —72.2 12.0
union 27.71™—19.8 83.9 —81.7 12.0
0ld.age group |  16.54—19.0 67.5] ——61.9| 12.0
group 84.04—90.0 82.71—793.8 0.0




Benefits from group membership (%)

Main benefit from joining this group

Benefit | Econ

the omic | Social Ente Increase

commu | bene | status& | rtain | Health | knowled No

nity fit relation | ment | benefit | ge Other | benefit
C.Party 251| 7.9 55| 2.2 2.6 5.3 0.9 0.4
Youth union 31.6| 6.1 98| 234 1.2 26.9 0.9 0.2
Women's union 271 17.8 11.4| 16.1 10.4 15.1 1.1 1.0

Farmer's union 249 | 24.4 791 13.2 0.9 27.4 0.7 0.5

\Veteran's union 26.3| 7.0 245 | 26.5 1.1 12.9 0.9 0.7

Religious' group 58.8| 0.0 29| 8.8 0.0 15| 11.8 16.2
Old age group 254 5.3 13.1| 39.2 8.9 6.2 1.0 0.9
Other 48| 14.4 34.6 | 32.7 1.0 11.5| 1.0 0.0

Total 26.6 | 14.3 14.2 | 20.5 o.1 16.8 1.1 0.9




People to turn to in case of emergency (%)

HH Head Food expenditure quintile
Mal |Femal | Poor |“™®  [Mid | 2™ |Rich
poore riche Tota
¢ e est dle est
st st |
Share of HHs with
at least one
person to turn to 948' 92.2 951° 93.4 950' 95.0 930° 94.3
for money 1n case
of an emergency
Share of helpers 1. 74 73. 79 9 70. 79 A 70. ’7/5 0
who are relative 4 % AT T T 3TN
| 11IgIT rate Ul 11e1pers, 10daiily |

relatives




5. Linking social capital

Political and Bureaucratic Connections

(%)
HH Head Food expenditure quintile
2nd 2nd
Mal | Femal | Poo | poore | Mid | riche | Rich
e e rest st dle st est | Total
Share of HHs
with a
member . 7
holding a . o
public office | 6.4| 3.6| 2.5| Thegichgnthe i) theg| 5 g
or other Stronger the|connecltions
position of / \
public - W
responsibility
Share of HHs
with a

member,

el AatixrA A1




6. Trust and Attitudes to Cooperation

Trust in other people

HH head Food Expenditure quintile
Z2nd Z2nd
Mal | Femal | Poore | poore | Mid | riche | Rich
o o st st dle st est
Share of HHs agreeing
with the statement 39 31
"most people are 1 82.11 89.0 81.b | 81.8| 78.2
6 9
generally honest and
can be trusted" (%)
Share of HHs agreeing
with the statement "in
this commune one has | 49.1 g 51 474| 498| °Y| 523|475
tob arerur, trrere are Zf T
people yvodllegh ' ometisy! trust. Richer F{Hs repprt lower levels of
(%) confidence in\other|peoplel Even though peoplel have

L confidence in each other, around 50% of HHs agree that

some peoble cannot be frusted




6. Trust and Attitudes to Cooperation

Attitudes to cooperation

HH head Food Expenditure quintile
Femal | Poore 2nd Mid 2.nd Riches
Male poore riche
C st dle t
st st

Share of HHs
who'd rather
farm 0.5 ha
alone than 3.5 77.0 71.4 76.2 79.01 794 73.2 71.4
ha jointly with ~
other dlyerage, 75% HHs report that they’ golfor theé option of
(%) farmimg (.5 ha = inconsistent with the earlier finding of

high degree of mutual trust among HHs. Perhaps, this has
k been influenced by historical experiences from collective )

farming (before 19905)




7. Conclusions

Social capital and networks play an important role in
rural areas of Vietnam:

- 95% of HHs have someone to turn to for assistance
when faced with an adverse income shock (mainly family
member/relatives). The survey also finds that money
transfers were primarily remittances from children and
relatives (accounted for 56.8%).

— Official mass organisation and formal groups involve the
many HHs. Those groups have strong impacts on
household livelihoods.

— The amount paid in membership fees is very small,
meaning that no one 1s prevented from joining these
groups.



Thank you for your attention!
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