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Snapshot of Singapore Media Industry

NO. OF ESTABLISMENTS AND SHARE OF VA 
IN MEDIA SECTOR* 

Sub-Sector Total 

No. of 
Establishments ~2,500

Value Added
($m) ~3,000

*Data based on four key sectors (Games, Film & video, Broadcasting, Publishing), from DOS’ Annual Survey of Services as at Mar 
2020

MANPOWER IN MEDIA SECTOR (2019)
• Augmented with 1,300 Media Freelancers 

• providing services for the media 

Job Role Overall
Employed

Media 
Professionals ~8,340

**Data based on IMDA’s 2019 Annual Survey on Infocomm Media Manpower
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Production companies
National 

Broadcaster
Regional HQs and 

Global Broadcasters
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Global companies that host key 
functions of media businesses in 

Singapore

Post-
Production 
companies

Short-form 
content 

A key institution, 
largest local 

content 
production house  
and biggest hirer

Home grown  
companies that 

produce TV and/or 
film content 

including mm2 
Asia (SGX listed 

stock) 

Niche and 
specialist local 

players supporting 
post-production

Long-form 
content 

Home grown 
companies that 

produce short-form 
content, mostly for 

social media 
platforms

Singapore TV Broadcast Ecosystem
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Challenges and Opportunities (TV Broadcast)
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Intensified Competition Among OTT platforms

New Content Genres / Formats across multi-
platforms and multi-screen

Converging Worlds of Gaming and Entertainment

Accelerated decline of FTA viewership / Pay TV 
Subscription 

More User Generated Content, Professionally 
Generated Content

Rapid Decline of Ad Revenue

Emerging Trends

Rapid Adoption of Media Tech
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Rise of Global Big Tech

Development of local broadband/5G 
infrastructure

Increase in mobile and internet penetration

Demographic Shifts

Changing audience expectations and 
behaviour

COVID-19 accelerating existing trends rather 
than creating trends
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Impact of Covid-19 (Media Sector)
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(1) 
International 
Relevance

(2) 
Enterprise 
Growth & 

Opportunities

Growth Strategies For Media Sector

Supporting enterprise 
growth, jobs and 

livelihoods

Ensuring Singapore 
remains relevant as a 

media hub to the world

(3) 
Talent

Progression

Nurturing key talent to 
sustain creative and 

commercial growth of 
industry

(4) 
Creative x Tech 

Harnessing creative 
capabilities to create 

more value capture for 
the economy
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Media Industry Value Capture

97% 
Ideation Pre 

Production Production Post 
Production Distribution

 IP creation
 Story 

conceptualisation
 Script 

development
 Financing 

Media Industry’s Value Chain

 Budgeting
 Scheduling 
 Casting
 Rehearsals
 Location 

scouting
 Set construction

 Principal 
photography

 In-camera 
special effects

 Editing
 Visual effects
 Musical scoring
 Sound editing 

and effects

 Distribution and 
exhibition

 Marketing
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