NEW APPROACHES TO BUILDING MARKETS IN ASIA -
PROJECT ARCHITECTURE

Three sets of actors, one set of foci
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PHASE 1: PUBLIC ORGANISATIONS
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PHASE 2: PRIVATE ORGANISATIONS
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PHASE 3: CITIZENS
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THE APPROACHES UNDER SCRUTINY
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to B u I I d I n g New market-oriented regulatory efforts to
promote transparency, accountability, regulatory
0 independence; public-private partnerships;
M arkets I n community and social investment programmes;
new public/private measures to mitigate
. economic, financial and social risk (new forms of
AS I a due diligence and safeguards etc.); the cultivation
of whole sectors (i.e. SME) through multilateral
lending to financial intermediaries; financialisation
3 isation; new ‘competitive’ shifts
ate in relation to migration,
s, education; the impact
ving Business report,
etc.).
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